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ESlGN Hey, I,m
_upesicn @ visual Ul designer
and 2D artist

DESIGN SYSTEMS

I’m a passionate creative that has worked across print, | have recently focused my study on visual UI/UX design,
digital and social media design. My career began with a culminating in a UX design certification from the School
certification in computer science but quickly moved into of UX. I’'m interested in the gaming and education
more creative spheres, where I’'ve been creating design sectors especially, and would love to work with you on
solutions for companies large and small. your next project!

Beauty

Awards DC THOMSON



UAX CONFERENCE

UX conference dashboard

Building a backend dashboard for tracking ticket sales and

analysing sales data for UX conference events

BACKGROUND

The UX Conference is a yearly User
Experience design conference focused on
collaboration between designers. Run by
The School of UX in London.

TEAM STRUCTURE

| worked on the Ul structure as the UX/UI designer
during this project - This was a project created as a
case study as a part of the School of UX course.
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| aimed to create a dashboard to track event ticket sales
and look at sales data, which would be a bespoke
replacement for managing ticket sales on eventbrite.



Research

Understanding business requirements

The client spoke about how
they currently organise
everything via Eventbrite,
so as a part of my research,
| had a look into the orders
back end on Eventbrite.
From this | could gauge
functionality that the client
may want, and ask further
qguestions on the clients
needs based on this
knowledge.
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+ Filter by event

Order Event

#443273829 Slate & Crystal Events
#443273829 Indigo Event Planning
#443273829 Buttercup Events
#443273820 Done Right Event Designs
#443273829 Polished Events
#443273829 Posh Peany Events

Finance

Payouts
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Payout status Filter by
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Night Walk & Market
278284056781

Jazz Club Fridays
278284056783

Night Walk & Market
278284056781

Wilderness Benefit Concert
298284056786

Artist Series Workshop
278284056780

Buyer

Jess Cohen

Justine Fields

Peter Yu

Justine Fields

Jess Cohen

Peter Yu

Payout Methods

Date range
Past 3 months.
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Clear selection
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Refund method

Visa 4444
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| UX CONFERENCE _
Design specs

Minimum viable product specifications

€ sales, traffic and order pages

A rearrangeable tile-based layout

€ Adashboard homepage which can be customised with tiles
from the sales, traffic and order pages

€ The ability to export data to PDF format

€ Theability to edit or refund a customer, and send them a
reciept

€ The ability to filter information by date or location

€ Anotification system which makes recommendations to the
user, or highlights key metrics




[ X cONFERENCE
Information architecture

Making information clear and easy to use

THE MAIN DASHBOARD SIDEBAR

The main dashboard combines the elements of sales, Each info page is easily accessible from
orders and traffic. As standard it contains all elements the sidebar, and shows more detailed
but can be customised by the end user depending on the data than the main dashboard on sales,
info they require at a glance. traffic and orders.
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Accessibility

of users

VISUAL VALIDATION

@ Legible text sizes and large buttons
€ minimum AA colour contrast ratio
© systemis responsive & doesn’t take long to load

€ Nodatais ONLY denoted by colour
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| want to ensure this design is highly accessible for a wide variety

Protanopla

Net Sales —0X

£2276

40k

30k

20k

Protanomaly and Protanopia are a form of

color blindness that primarily affects a

person's ability to distinguish between

colors in the red and green spectrum. Itis a

relatively common condition, affecting up

Tickets
to 8% of men and less than 0.1% of women.  Clements 21
falsh a1
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i n Bernard =} ]
» Add redundant Ul signals for states.
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= Error and success conditions should be

Reset

VISUAL ACCESSIBILITY

The design was tested using visual impairment
simulation tools - the design is suitable for colour blind
users (both protanopia and full colour blindness), users
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with light sensitivity, and users with minor vision acuity.



Wireframes & Early Prototypes

WIREFRAME V1

The UX Conf Dashboard
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| UX CONFERENCE
omponents

Component states from the final prototype
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o
F I n a l S C re e n s You can access the interactive prototype at
www.shannonmay.co.uk/uxconf_prototype.html
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Final Screens
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[ UX CONFERENCE _
Final Screens

Sales
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Final Screens
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Like this case study?
Hire me!

Shannon May Hall
Visual Ul designer

shannon@shannonmayart.com

linkedin.com/in/shannonmayart
behance.net/shannonhalll2
dribbble.com/ShannonMayArt

shannonmay.co.uk
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